
Top 10 tips to being effective on social media 
 
No matter how new or experienced you are, keep these tips in mind 
to ensure you’re using social media effectively. 
 

1. Consider why and how people use social media  
 

Social media is the way the majority of people communicate: in 2013, 1.4 billion people worldwide 
used Facebook; 490 million people used YouTube each month; and 140 million worldwide used 
Twitter. 

 
Social media has changed the way that organisations and individuals communicate (like email did). 
Communications have become faster and more inclusive. We also know that digital is overtaking 
print as the place people get their news from. 

 
Social media breaks down hierarchies and enables people – members, supporters, consumers, 
Joe Public - to talk directly to one another and organisations. This can directly effect change so is 
very good for campaigners. Consider how social media was used in the “Arab Spring” 
http://www.policymic.com/articles/10642/twitter-revolution-how-the-arab-spring-was-helped-by-social-media.  

 
It can have both positive and negative impacts! Consider how Marks & Spencer’s learnt very 
quickly to use social media to listen to and act on consumer feedback: http://www.retail-week.com/social-

media-why-ms-is-listening-to-the-word-on-the-web/5008089.article.    
 

2. Ignore the myths 
 
There are a lot of myths about social media: 
 

(i) “It's for kids” 

50% of the people on social networks are aged 35+ (Ofcom). Retired people are the 

biggest growing audience on social media. The Ramblers Facebook and Twitter 
accounts have an average age of 45-55. 

 
(ii) “Your personal data is at risk” 

Exercise caution over your personal data and you won't be at any higher risk than 
when online banking or shopping. 

 
(iii) “It's difficult to use” 

It just takes a bit of time, like everything. Remember the developers of these 
platforms want as many people using it as possible, so it’s in their best interests to 
make it easy to use. 

 
3. Social media is ever-evolving 

 
Neither you, nor I, can ever know everything about social media. It evolves all the time, for 
example Facebook makes small improvements to the platform almost every day.  You just need to 
experiment and share new learning with others. It’s a new way of learning - you can’t just read a 
manual and know everything. 

 
4. Consider how you can use it on behalf of the Ramblers 

 
The Ramblers uses social media to raise awareness about its work, to inspire people to be active 
and to educate. What do you want to use it for? Do you want to use it to serve information to your 
current members or do you want to attract new members? Do you want people to find out about 
your walks? People search for outdoor activities via Google, Twitter and Facebook so you can 
reach out to those people via social media. 

 

http://www.policymic.com/articles/10642/twitter-revolution-how-the-arab-spring-was-helped-by-social-media
http://www.retail-week.com/social-media-why-ms-is-listening-to-the-word-on-the-web/5008089.article
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Always consider what you want people to do in all posts. Make it easy for people to access the 
information – if you want them to attend a walk or a practical path day give them the link to the 
webpage with more information. 

 
5. Have a conversation  

 
Social media is about conversation and sharing. When you are posting updates on Facebook or 
Twitter you should aim for 85% “sharing” posts (ie re-tweeting other interesting posts, sharing news 
on walking) and 15% “sales” posts (eg promoting membership or fundraising opportunities). 
Imagine going to a party – you wouldn’t turn up and start talking about yourself the whole time (we 
hope!) so talk to people, share your experiences and ask them about theirs. 

 
Respond in a timely fashion to people (i.e. the same day if possible) and don’t be afraid to remove 
conversation to a private message if needs be, eg if it’s about personal information. 
 

6. Share content via images, questions and hashtags 
 

You should always be aiming to post inspiring content. Asking questions (eg “Fill in the blank: My 
boots were made for walking to ____”) and uploading images are easy ways to engage with people 
and increase follows/likes. When people respond to your questions, reply and be genuine.  
Hashtags (#) are also another way to engage on twitter - see the guidance on hashtags in the 
Social Media toolkit.  

 
7. Be personal and professional 

 
Be friendly, informal and welcoming. Avoid abbreviations and technical language such as PROW or 
BOATs and remember not everyone knows who the Ramblers is or what public footpaths even are! 

 
Always be professional and remember you’re representing a brand. It’s good to have funny content 
but remember that sometimes jokes can backfire! This is why people often use smiley faces such 
as :-) or ;-) to show they are joking. 

 
8. Don’t panic if you make a mistake 
 

If you do make a mistake, don’t panic. If you realise instantly (i.e within a minute), it’s okay to 
delete the post and do a new one. If you’re not quick enough then don’t delete the post, but do be 
honest, say you made a mistake and put up a new post. Then move on. Consider checks and 
balances to avoid mistakes, e.g. think before you tweet, switch off the work account when you’re 
not working, ensure people are trained properly. 
 

9. Tailor to your audience 
 
Think about people you may wish to target before you post anything. For example if you have been 
on a walk with an MP, why not tweet them a picture afterwards and say how much you enjoyed 
having them along? Always remember that unless you are using a private messenger, everyone 
can see your posts/tweets even if you just include someone’s username. 

 
10. Build up your followers 

 
It’s important to set time aside to research new people to follow and communicate with. Regularly 
share other people’s statuses on Facebook and re-tweet their content on Twitter. For example you 
could share posts from the Wildlife Trust, RSPB, National Trust etc.  
 
If you have any questions or would like some more help, please email Sarah Gardner, the E-
Communications Officer at sarah.gardner@ramblers.org.uk. 
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